
TIFFANY & CO. EMPLOYEE SPOTLIGHT  
Jason Winterboer Talks About His Most Important Learning Moment and Defining Career Success   

What has been your proudest career mo-

ment? 

There are actually two that stand out, and both 

involve collaboration. The most recent was at 

this year’s Jean Schlumberger sales event held 

at the New York flagship. Here, I overheard a 

sales professional using a poignant line of sto-

rytelling written by my team specifically for the 

event. It was a brief moment, but it represent-

ed the culmination of hours of careful plan-

ning, interviews with product experts in Cate-

gory Management, input from archival re-

search, and writing designed to put the most 

essential, sales-focused materials into the 

hands and minds of our sales professionals.   

 

The second was the creation of an incredibly thorough pricing strat-

egy created for the Fancy Yellow Diamond business during my time 

in Category Management. What made me proud was the impressive 

degree of cross-functional teamwork that took place between Cate-

gory Management, the Diamond Division and our retail partners.  

 

In a few words, describe the most important learning moment in 

your career? 

Before joining Tiffany, I worked in management consulting ― an 

experience which quickly enhanced my skills in managing people 

and projects as well as the art of communication. After spending 

over three years traveling for 80 percent of my time, I was ready for 

a change. I wanted to reconnect to my background in design, lever-

age my business experience and help people live beautiful, inspired 

lives. Shortly after this realization, I was at a dinner party seated 

next to two Tiffany designers. A week later those individuals helped 

me land an initial interview with Tiffany that led to an offer. I real-

ized that I really could secure my “dream career” if I was brave 

enough to say those words out loud ― even if it sounded crazy at 

the time. Up until then I had only lived in the Midwest and had nev-

er worked in the luxury space. I never imagined that I could steer my 

career in a direction that would make me so incredibly happy!  

 

How do you define career success?   

I worry less about my title or breadth of my team. I focus more on 

finding work that evokes my true calling and best talents, is valuable 

to my organization and allows me to continuously learn, knowing 

that each stop along the way adds a new tool to my toolbox for fu-

ture use on a new assignment. With this attitude, 

experiences are never lost and I continue to build 

my confidence to tackle any number of challenges.  

 

What does it mean to you to Grow With Tiffany? 

 Quite simply, to “Grow with Tiffany” is to actively 

align one’s strengths and interests with the needs 

of the business. For me, this meant capitalizing on 

my love for Tiffany storytelling, specifically its phe-

nomenal craftsmanship and design heritage. I used 

this during my time in Category Management, and 

then translated this work and my deep knowledge 

of our merchandise to Global Education. This is 

where my passion has become the predominant 

focus of my work as we develop compelling prod-

uct training and storytelling to enable our sales professionals to 

close sales. 

 

How do you balance your personal and professional life?  

When at work, it’s important to be wholly present. I think this belief 

is equally important in my personal life, too. For me, balance means 

ensuring my physical health and relationships are nourished to the 

same degree as my career. I exercise almost every day ― either by 

running or, dare I say, participating in CrossFit. I actually keep a list 

of my dearest friends and family and review it weekly. If I haven’t 

spoken to someone in a while, I schedule a call or social outing. The 

resulting conversations and socializing with friends or family remind 

me of why I work hard ― it gives me purpose.   

  

What does bringing your true self to work mean to you? 

At Tiffany, we embody perfection through creating some of the most 

beautiful, expertly designed and wonderfully crafted merchandise in 

the world, no matter the price. Just as Tiffany has grown to embrace 

the concept of a more modern, casual luxury ― in part making the 

“perfection” more attainable and usable ― I think that I (and our 

employees) shine brightest when we relax a bit at work, and show 

what is actually behind our professional fronts, even if not seemingly 

perfect. Making a joke, laughing, being honest about our interests 

and passions ― no matter what they are ― this makes us authentic 

and helps build lasting trust with our colleagues. 

We recently sat down with Jason Winterboer, Manager - Product Info & Training, Global Education. Jason joined Tiffany in 2012 as  

Manager - Category Management, Yellow and Fancy Colored Diamond Jewelry and has developed a broad range of skills through roles and 

development experiences in Global Category Marketing and Global Education. In our interview below, Jason shares his perspective on what 

it means to Grow With Tiffany.  

http://www.tiffanycareers.com/why-tiffany/career-development/

