High School: National Academy Foundation

VALUES: K-12 Education

Students would
stay after class to
talk to me about
their interests,
small jobs, ways
to save money, and
family values. I think
they get it!
Teacher taking class through Finance Park

Continued from page 5

banking, bill-paying, investments, and insurance. “By supporting JA in the redevelopment of
their curriculum, we can better prepare students for financial success through technology
they’ve become accustomed to using on a daily basis,“ said Kathy Hopinkah Hannan, KPMG
Foundation trustee and KPMG LLP partner.
KPMG LLP partners and volunteers also helped JA launch the new JA Finance Park at three
kick-off events, in Atlanta, Los Angeles, and St. Louis, in Fall 2014. JA President Jack E. Kosakowski
called the program’s redevelopment “a milestone,“ and said, “We’re already seeing students
better engaged with the JA Finance Park curriculum as a result of its new digital format and
enhanced content.“

With the ongoing support it receives from KPMG Foundation, the National Academy Foundation (NAF) is strengthening
high school accounting education at 212 Academies of Finance (AOF) nationwide.
NAF’s Academies of Finance are an acclaimed national network of high school career academies reaching predominantly
low income students in underserved urban communities. The academies prepare students for college study, and careers in
f inance and related f ields that they might not otherwise aspire to.
The widening relationship between KPMG LLP and NAF directs attention and resources to the critical years when many
young people f irst choose a planned course of study for college and beyond. Nearly 20 KPMG off ices now interact with
students and faculty at NAF Academies of Finance. Volunteers help NAF enhance its program and lend their professional
perspectives to ensure industry relevance in course content.
The two-way relationship also brings KPMG representatives into the classroom, and students into KPMG off ices. Through
job shadowing, mock interviews, and other work-based learning experiences, including paid internships, young people gain
an unparalleled “inside view” of the accounting profession, and an inside track to future success.
One example was a half-day opportunity for students from a local f inance academy, not only to attend KPMG LLP’s annual
tax conference, held in Miami for clients and professionals, but also to engage personally with KPMG professionals. In small
groups, they learned directly from f irm volunteers about career opportunities in tax, and about majoring in accounting
when they reach college.
Importantly, in summer 2014, KPMG LLP hired 21 NAF interns in off ices across the U.S.
KPMG Foundation has committed $1,350,000 over six years to NAF’s Academies of Finance.
For more information, visit www.naf.org

For more information, visit www.juniorachievement.org
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93

%

of NAF graduates
attend college

In FY2015 KPMG Foundation committed to
support another organization that fuels and
enriches the diverse talent pipeline that the
Foundation and KPMG LLP support systemically, beginning in FY2016.

The American College Application Campaign (ACAC)
is a national effort to diversify and expand that
pipeline by increasing the number of first generation
and low income students pursuing college or other
higher education. Its primary activity is to help high
school seniors navigate the complex college admissions
process and apply to at least one postsecondary
institution. The effort focuses on students who might
not otherwise apply to college. This program is an
initiative of the American Council on Education (ACE).

The firm received a U.S. President’s Volunteer Service Award, achieving “Gold Level” status, for providing more than 15,000 hours of volunteer service globally to Junior Achievement programs.
JA reaches 4.5 million students each year in 115 markets across the United States. It serves
another 5.8 million students in 120 other countries. More than a million of them have
benefited from a hands-on JA Finance Park experience.

American College
Application Campaign
(2016)

45

%

are f irst generation
college students

In addition to providing financial support, opportunities to engage
KPMG LLP employees as volunteers in high schools, as hands-on
helpers for students applying to college, will be explored.
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VALUES: Higher Education
The PhD Project conference gave me a sense of clarity I think you get
only once or twice in a lifetime. It has been an amazing resource for me.
DR. CINTHIA SATORNINO
Assistant Professor of Marketing, Northeastern University

1,292..
And Counting
PhD Project
professors are
inf luencing
undergraduates
in all f ive
business
disciplines.

Accounting:
Information
Systems:
Marketing:

Finance:

Management:

The PhD Project
The PhD Project celebrated its 20th anniversary
throughout FY2015. By year’s end, the accomplishments
of this KPMG Foundation signature program over two
decades included the following:
•
•
•

Minority professors now teaching business
nationwide: 1,292
Future business professors now in doctoral studies: 295
Undergraduates inf luenced, mentored, and inspired
by PhD Project professors to pursue careers in business
they might otherwise not have: Countless

The PhD Project is a catalyst for African-Americans,
Hispanic-Americans, and Native Americans to return to
academia, earn their doctorates, and become business
professors who can inspire and enable future generations of minority students to pursue business careers.
Today, The PhD Project has achieved a critical
mass: Its professors are on faculty at colleges
everywhere, producing and collaborating on
research, teaching, mentoring, and
inf luencing countless undergraduates.
A distinctive characteristic of this group is that
many express a commitment to “give back,” or
“pay it forward.” They devote personal time, beyond

research and teaching responsibilities, to mentoring
undergraduates, and encouraging minority students
to study business. Several of their stories were told in
Paying It Forward, a book published to commemorate
the Project’s 20th anniversary.
Their actions as professors are no surprise: From
their initial introduction to the Project, many aspiring
professors stated the desire to give back as central
to their decision to leave corporate careers and enter
academia.
The PhD Project’s mission is to increase workplace
diversity by increasing the diversity of business school
faculty who encourage, mentor, support, and enhance
the preparation of tomorrow’s leaders. The PhD
Project Association is a separate 501(c)(3). KPMG
Foundation continues as the primary funder and provides all the administration for The PhD Project. The
combined total support was $713,847 in FY2015.
For more information about The PhD Project, visit
www.phdproject.org

VALUES: Higher Education’s
Community Engagement
KPMG LLP maintains meaningful relationships with — and has a strong impact on — the
communities it serves. Guided by its corporate citizenship goals, the firm helps communities
through workforce readiness efforts.
KPMG Foundation and KPMG LLP share a commitment to this strategic investment, which
addresses an essential need — filling the talent pipeline with future leaders who will embrace
the challenges of a global marketplace.
KPMG Foundation pursues this vision by supporting proven, high-quality community
workforce readiness programs — especially those that engage college and high school
students in community service.
Programs that work at the nexus of higher education and community service are
pivotal because they not only benefit communities; they introduce the next generation
of America’s business leadership to the value — and values — KPMG LLP attaches
to strengthening communities.
The programs KPMG Foundation supports represent a modest investment that has
the potential to multiply endlessly, over countless lifetimes.
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Beta Alpha Psi (BAP)

KPMG Foundation continues to be the
single largest donor to Beta Alpha Psi, the
honor organization for f inancial information
students and professionals who place high
value on community service.
Each year, with KPMG Foundation funding
and KPMG LLP volunteers, BAP holds a
service activity focused on literacy, aligned
with KPMG’s Family for Literacy program.
This year’s International Day of Literacy
took place in Atlanta. (See page 3.)

business programs accredited by AACSB
International, The Association to Advance
Collegiate Schools of Business. Membership
in Beta Gamma Sigma is the highest
recognition a business student in an AACSBaccredited business program can receive.
KPMG Foundation also supports another
BGS effort: the Student Leadership Forum.
For more information about Beta Gamma
Sigma and its leadership programs, visit
www.betagammasigma.org
Enactus

KPMG Foundation’s FY2015 support also
included $38,775 in awards to 141 “superior” Enactus is an international organization
chapters and $37,500 to 15 “gold” chapters. dedicated to inspiring students to improve
the world through entrepreneurial action.
For more information, see www.bap.org
It connects student, academic, and business
leaders to create community development
Beta Gamma Sigma (BGS)
projects that empower people to be a part
of their own success.
KPMG Foundation is the exclusive sponsor
of this international honor society’s annual From 36 countries and 1,700 universities,
BGS Gives Back Day of Service.
70,000 active students in Enactus have
impacted the lives of nearly 2 million people.
In U.S. locations as diverse as San Diego,
Cleveland, New Orleans, and many others,
KPMG LLP continues to be one of the five largest
student members cleaned up a river,
supporters of Enactus. KPMG Foundation’s
volunteered at a food bank, conducted a
multiyear investment in the United States
food drive, and gave back through similar
program includes $50,000 for FY2015,
community service activities.
and the member f irms of KPMG International
provide more than $1 million additional annually.
Beta Gamma Sigma chapters encourage
and honor academic achievement at
The signature event of Enactus is its annual

worldwide “World Cup” student competition.
Entrepreneurial young men and women from
around the world compete to be recognized
for excellence in the public service programs
they have been conducting in their communities all year. KPMG International is lead sponsor of this signature event, and more than 80
KPMG LLP partners and employees from the
U.S. member f irm participated in the FY2015
World Cup activities.

engagement, Campus Compact enables
campuses to develop students’ citizenship
skills and forge effective community
partnerships. Each year, it engages 1.8
million students in more than 6.6 million
hours serving their communities.

KPMG Foundation has supported Campus
Compact since 1998. Total funding since
then has exceeded $600,000. FY2015
marks the third consecutive year that this
In addition:
support has included sponsorship of two
– KPMG LLP Partner Shaun Kelly serves on awards — one to a student and one to
Enactus’ Worldwide Board of Directors.
faculty — that promote civic engagement:
– Emmanuel Tuffour, Tax partner; Melisa
Denis, Tax partner; Patrick Dolan, National • The Newman Civic Fellows Award
Managing Principal, Market Development;
honors inspiring college student leaders
Rema Seraf i, Tax partner; and
who represent the next generation of public
Foundation President Bernard J. Milano
problem solvers and civic leaders. They serve
all sit on Enactus’ U.S. Board of Advisors.
as national examples of the role that higher
– Partners of member f irms of KPMG
education plays in building a better world.
International participate in more than
30 countries. Several are Enactus
• The Thomas Ehrlich Civically Engaged
chairpersons and board members.
Faculty Award recognizes one senior
faculty member for outstanding leadership
For more information, visit www.enactus.org
in advancing students’ civic learning,
conducting community-based research,
Campus Compact
and in other ways enhancing higher
education’s contributions to the public good.
This national organization, located at 1,100
colleges and universities, connects “town
KPMG Foundation President Bernard J.
and gown” as it educates and prepares
Milano sits on the national Board of
students for civic and social responsibility.
Directors, and KPMG LLP has held a seat
on the board for the last 17 years.
The only national higher education association
dedicated solely to campus-based civic
For more information, visit www.compact.org
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Fiscal Year 2015 Cash Basis Financial Highlights

VALUES/Community Engagement

Revenue Sources
KPMG LLP Contribution
Points of Light Institute

Points of Light, with more than 250 aff iliate
volunteer centers, encourages, inspires,
and enables community engagement globally.
It helps and mobilizes millions of volunteers
to take action on a range of causes through
innovative programs, events, and campaigns.

HandsOn Network supplies volunteers with
resources like toolkits and training.

Each year Points of Light enables 250,000
service projects, currently in 30 countries,
affecting millions of lives through a
combined 30 million hours of volunteer
community service. These hours amount to
an annual dollar value of $635 million. Its

As part of this funding, the Foundation enabled
Points of Light to establish a disaster
preparedness unit. This support aligns with
KPMG LLP’s long-standing concern about
disaster relief. Since its inception in 1992,
the KPMG Disaster Relief Fund, adminis-

KPMG Foundation’s 20-year investment in
Points of Light includes the HandsOn Network
and now exceeds $1 million in total.

Matching Gift Donations (from partners/employees/retirees)

tered by KPMG Foundation, has disbursed
$6.7 million to assist KPMG LLP personnel
who have suffered losses due to disasters,
and to relief agencies.

Casson Estate
Other

KPMG Foundation President Bernard J.
Milano serves on the Points of Light Board
of Directors and Executive Committee.
For more information, visit
www.pointsof light.org

Independent Sector

In FY2015 KPMG Foundation extended a
funding and support relationship with an
organization whose mission aligns directly
with our focus on community service
and sustainability.
Independent Sector is the leadership
network for nonprof its, foundations, and
corporations committed to advancing the
20

common good. A nonpartisan coalition,
it represents tens of thousands of organizations
and individuals locally, nationally, and globally,
and aims to lead, strengthen, and mobilize
the nonprof it and philanthropic communities, setting standards of excellence and
acting as an advocate.

in this organization has signif icant impact
because of the many organizations and
lives it touches.
KPMG Foundation President Bernard J.
Milano serves on the Board of Directors.

For more information, visit
As such, even a relatively modest investment www.independentsector.org

Program Expenditures
$7,250,000
3,100,280
650,000
1,003

Matching Gift Program

$7,052,395

The PhD Project Association

713,847

Grants
- Academic Organizations
- Community Organizations
- Universities
- National Academy Foundation
- Junior Achievement
- Casson/DePaul

585,221
128,750
466,397
250,000
250,000
650,000

ADS Program

100,000

Minority Doctoral Scholarships

410,000

Administration
– Salaries and Benef its
– Management and General Expenses
– Accounting and Tax Prep Fees
– Professional Organization Dues

636,619
141,180
52,325
52,010

KPMG Foundation
For further information about the initiatives described in this annual report or to order additional copies,
please contact us at:
KPMG Foundation, Three Chestnut Ridge Road, Montvale, New Jersey 07645
us-kpmgfoundation@kpmg.com
To learn more about The KPMG Foundation, visit www.kpmgfoundation.org
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